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 Before You Commit, Consider Your Resources 

 How many people helping? 

 How much time to produce results? 

 Can someone with survey experience help you? 

 What facilities are available to you? 

 How much money can you spend on the survey? 

 

 

What to Consider 



 

Mail Surveys 

 Strengths 

 Require the least amount 

of resources 

 Minimize sampling error at 

a low cost 

 Less sensitive to biases 

 

Weaknesses 

 Sensitivity to noncoverage 

error 

 Some people are less likely 

to respond 

 Researchers have little 

control after the 

questionnaire is mailed 

Best Suited for 

 Reliable address and likely to respond fully 

 Response not immediately needed 

 Resources are scarce-money, staff & professional help 



 

Telephone Surveys 

 Strengths 

 Quick results 

 Immediate intervention 

for any problems 

 Interviewer control 

Weaknesses 

 Not all have telephones 

 Telephone directories 

are incomplete 

Most Appropriate when 

Members of the population are most likely to have telephones 

Straight forward questions 

Experienced help is available 

Turnaround time in crucial 
 



 

Face-to-Face Surveys 

 Strengths 

 No list is needed 

 You could get to know 

your interviewee 

Weaknesses 

 Cost 

 Time Consuming 

 Call backs 

Best Suited for 

Surveying populations when there is no list 

Collecting information from people that are less likely to respond 

Complex questionnaires 

Well funded projects 

Experienced interviewers 



 

 Questionnaires that are delivered by hand to the intended 

respondents at their home or business  

Drop-off Surveys 
A Convenient Hybrid 

Well-suited for 

Small community or area 

Short and simple questionnaires 

Projects with small staff but large sample area 

 



 

 A proportion of people in a particular sample who 

participate in the survey. 

 

 Generally expect a 60% response rate if well organized 

 

 Higher the budget the higher the response rate with 

telephone and mail surveys 

What About Response Rates? 



 

Remember the Budget 

No matter how much we hammer on the idea of 
response rates and other error sources, the 
bottom line for most people is money. 
Therefore, you’ll probably want to draw up 
several alternative budgets (mail survey, 
telephone survey, face-to-face survey) before 
deciding which survey method is best for you.  

To help estimate how much your survey will 
cost, the book developed a hypothetical budget 
for each method.  
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Figure 4.1 and Figure 4.1 continued 
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Figure 4.2 and Figure 4.3 



 

What Does the Future 
Hold 

 There are times when no single method seems just 

right for a particular survey 

 Professional survey researchers have turned to mixed 

surveys to solve problems 

Mixed mode means using two or more methods of data 

collection for a single survey 

 The usual strategy in a mixed more survey is to get the 

highest response rate possible with the least expensive 

method first then switch to more costly methods 


